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Reporter:  Mr. Hayward, what else can you tell 
the world about your reaction to the Gulf oil 
spill?

“You know, I’d like my life back.  New York Times 
6/3/10

The spill won’t cause problems because the 
Gulf is “a very big ocean.”  New York Times  
6/3/10



Dealing with the Media 

Things you “deal with”

Scott Learn









Trust in the Media



REPORTER TAXONOMY



Watchdoggius

Characteristics:
* Aggressive.
* Accusatory.
* Little sense of humor.

Motivation: 
* Sniff out wrongdoing.



Lap Doggius

Characteristics:
* Chummy/passive.
* Takes what you say at 
face value.
* Little curiosity.

Motivation: 
* Get the dang story 
done.



Columbonius

Characteristics:
* Highly curious.
* Probing, but not confrontational.
* Disarmingly disheveled.

Motivation: 
* Find the hidden truth.



Source Rights



You have the right to:

* Ask what the reporter’s story is about. 

Bonus Tip: Avoid the word “agenda.”



You have the right to:

* Assert your point of view.

Bonus Tip: Don’t have a lot of points of view.



You have the right to:

* Ask for a “fact check.”

Bonus Tip: Don’t ask to read the story in advance.



Source Wrongs



The Evader/No Commenter

Problem: Near certain to turn a lap dog into a watch dog.



The Know Nothing

Problem: Credibility drops, suspicions rise.



The Wonk Meister

Problem: Reporters are easily bored.



Final Tip: 

The ABSOLUTE kiss of death thing to say 
to a reporter: 



“You’re just trying to sell newspapers.”



Susan Stone
Stone-Sheridan Group



T11) Dealing With The Media: What Do You Do 

When The Media Contacts You? Or you 
contact them? – A Case Study

David Harvey

Environmental Director



Dealing with the Media

• Internal/Development

– Alignment
• Philosophy – Do the right 

thing

• Deeds

• Credibility

• Management

• Communication

• Priorities

– Media relations is a team 
sport

– Participate in the process

• External

– Transparency

– Speak the truth

– Relationship

– Key message
• State what you are for

• Facts

• Example

• Concise!

– Industry groups

– Media relations is an end 
product not an isolated 
effort 24



Why?
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"Our goal is to operate our 
business with integrity and 

accountability. These
efforts are integral to all our 

relationships — with 
customers, shareholders, 

employees and
the communities in which 

we operate."
Bill Furman, CEO
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Key Messages

• Key messages communicate a vision, position 
or essential fact in a concise statement

• Consistent and incorporated in all 
communications

• Spokespeople should be trained to deliver 
messages effectively

• Key messages are the points to your story
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“Everyone is entitled to his 
own opinion, but not his own 
facts.” … Senator Daniel 
Patrick Moynihan
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end product:  n. The result of a 
completed series of processes or 

changes.
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Gunders
on LLC 

and the 
City of 

Portland 
River 
Plan

2007 
Until 
Now
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“On one side, salmon 
and other wildlife. On 
the other, 40,000 jobs 
in the city ’s industrial 
area.”

Sides remain far apart
“We are clearly not doing enough for the environment. There’s a reason why we’re endangering 
salmonids, why you can’t swim in the Willamette River, why North Portland is a Superfund site,” 
said Bob Sallinger, urban conservation director for the Audubon Society of Portland and a task 
force member.

Industrial harbor users — which include the Port of Portland, Schnitzer Steel Industries Inc. and 
Advanced American Construction Inc. — fear squishy language in the River Plan will lead to 
regulations beyond zoning requirements.

August 7, 2007
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March 14, 2008

“The businesses would be given an option to offset the impact of their development on the 
environment by paying for habitat restoration on city land as they grow. They would get development 
permits in exchange for either cash payments for restoration or completed projects. The scenario 
would give them greater freedom – but not total freedom – to add to their riverside enterprises.”

“The idea has support from the Audubon Society of Portland, National Marine Fisheries Service and 
Port of Portland. Industrial businesses also are on board. “

“Bob Sallinger, conservation director of the Audubon Society of Portland, is among several players 
encouraged by the consensus that’s been built. He believes the group can work to leverage state and 
federal funds if it can resolve outstanding issues and press ahead.”
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"His company has been around the table on this, and 
Gunderson's a great company,“ he [Adams] said. "I'm 
committed to their success and their growth."

Bob Sallinger, the Audubon Society of Portland's conservation 
director, said the … "The report is just another distraction we 
don't need. It's time to move forward and adopt a plan that 
works the way it's supposed to."

“Furman cited the city's lengthy permitting processes and all-
inclusive planning participation that bogs down the area's 
industrial growth. Other Working Waterfront Coalition leaders 
shared the same sentiments, he said.”
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It didn't have 
to be this way.

Good news: Both sides already 
know better. The fish and the 
ships needn't collide. We can 
have both.
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